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| had a view at the website, and | have similar views as to [Jlls website.
They are divided into the consumers’ aspect, entering the contract _i1, obligation
to deliver, law and jurisdiction, and direct marketing.

The Consumers’ Aspect

~

According to Article 6 of the Pagiioions
2002 (S (< gcneral informa’ on to be provit A by a person
providing an information society service, inclu: ' hg e-comm¢ _e si ' vices, include the
followings:

- The name of the service  Lvider,
- The geographic adci ..t which the servic. [ 1ovider is established,

- The details of the service prc . der, including his electronic mail address,
which make [ hossible to conte. ' him rapidly and communicate with him
directly or ef - Gtively,

- Theregistrali n number, or equivalent means of identification in that
regic. - for tl no2aing in a trade, and

-* Theiden. on number reterred to in Article -of the
A W VEEC for those dealing with the value-added tax.

There® ¢ ‘ Ic lvised to disclose their name, business address,
ctronic 4l addic registration number for the trade they are engaging in, and
the o iderication numicor for dealing with the value-added tax. They are for
identi' o [filas a consumer seller on the Internet.

Be: =s, according to the
2013, there must be information about:

- A description of the main characteristics of the product,

- The name, address, and phone number of their business,
- The total price,

- Payment and delivery arrangements, and

- Details of ‘the conditions, time limit and procedures’ that apply to
cancellations.



Obligation to Deliver

According to Article [JJj of the || Act 2015 2015 i)

governing the delivery of goods, the seller must deliver the goods to the consumer
without undue delay and, in any event, not more than 30 days after the day which the
contract is entered. Besides, the consumer may treat the contract as at an end if the
trader refuses to deliver. Only in some circumstances can the consumer specify an
appropriate period and require the trader to deliver the goods before the end of that
period. Otherwise, the consumer may treat the contract as at an end. If such a
situation, the seller must return all payments made under the contract without undue
delay. Therefore, [Jj must honor the obligation the deliver within 20 ¢avs as
stated in the law. Besides, ] must offer a consumer the righ" 1o cancel the
contract within 14 days as stated in the ||| | [ [GTcNcNY 4

I -o.'zions 201

Law and Jurisdiction

According to Article || ] Regulation | §2008, a cor = =hall be governed
by the law chosen by the parties. The choice = all be mad: expre. 'y or
demonstrated by the terms of the contr ot

If the choice is absent, a ¢ /act for the «- |- of goods < ' 4l be governed by
the country's law where the se!' ' [~ his habitual rec. . undel. Regulation
., if the consumer’s domes’  iaw oi.- > them greater protection, the consumer can
then argue that the law re'ating to contre.. for the sales of goods applies in their
home state instead of th = seller’s jurisdictic.; Therefore, in consumer contracts in e-
commerce, UK contract - nd sales shall have i« ' is and conditions according to the
laws of every E!lJ Memkbk | State which consumers can buy its goods, not just the law
of the UK.

Tl afore, k= 2 vised thatu shall have their contract term suitable for
the EU law = ~nsure i.. nplication in every Member State. It is because the seller
and the consui' = = have ti.. ~hoices to choose where the dispute is resolved and
vhich law ar'  es.

Direc. 2rketing

Acce ing to Article ] of the (EC
Regulations 2003 (- 2003 ), the user of confidential personal
information shall clear and comprehensive information about the purposes of the
storage of, or access to, that information, and give his or her consent.

Besides, according to Article. of the same law, in using direct marketing
through electronic mail, the information must only obtain under the following
conditions:

- The sale of product and for a similar product, and





